Curriculum map of
Full 2023 & 2024
Spring

University Core
33 Electives: A total of 18 credits of General Education - Others: Foreign Language (2), Physical Activity & Health (2), Elective Physical Education (1)

Introduction to
Digital Media (3)
Color Theory (3)

Concept & Development (3)
Photography & Imaging (3)

Required

Digital Media 18 Digital Advertising (3)

Introduction to
interactive
programming (3)

Interactive design with
multiplayer (3)

Mobile application
development (3)

Required
Technology 9

Required Practical 4

Motion Design (3)
Advanced Photography and
Post-Processing (3)
Creative Narrative (2)

Digital Narrative (3)

English Public
Speaking (2)
Intercultural and
Digital
Communication(3)
Popular Culture and
Media Literacy(2)
Selected Literary
Works(2)

Visual Narrative(2)
Greek Mythology (2)
Improving the soft power of
media workers through TED
Talks(2)

Media Culture and
Elective Communication Application(2)
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Consumer Behavior (3)
Service Industry
Management(3)

Marketing Studies (3)
Info Marketing(3)

Introduction to
Management (3)

Intercultural and Digital
Communication(3)

Animation Effects (3)
Virtual Reality application
development (3)
Al-Driven Short Video and
Live Streaming Practices(2)

Digital Video Production(4)

Visual Communication(2)
Writing and Storyboard (3)
Readings in Drama (2)

Green Marketing (3)
New Media Marketing (3)

Required: Education for Life (2), Tzu Chi Humanities and Service Learning (2)Chinese Reading & Writing (2), English (2), Web Visual Design and Programming (2)

Capstone I(2) Capstone I1(2)
Visual Creation for
Websites and Mobile
Apps (2) User Experience
Augmented Reality Design (2)
application development
©3)
Remarks:
1.  Students who have completed only five years
of high school must acquire an additional 12
Film Studies: Art & Screenplay Writing SRl beforfe YEEUEN (12857 122 i)
Literature(2) 3) DMT exclusively accepts courses from the
College of Human Communication or the
College of Management.
2. 2. University Core 33 + Required 31 +
Elective 46 =128 credits
Customer Management of
Social Marketing(3) Relationship Business Ethics and Social Innovation &
Industrial Case Studies (3) Management (3) Responsibility(3) Entrepr(esr;eurshlp
On-Campus
. - Practicum Training 11 (2) Internship(4)
FREHEND U] () Practicum Training 111 (2) Off-Campus

Internship (6)
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