Curriculum map
of Fall 2024 &
Spring 2025

University Core
33

1. Required: Tzu Chi Humanities (2), Chinese Reading and Writing (2), English (2), Programming and Design (2) 2. Electives: A total of 20 credits of General Education including College GE 4 credits 3.0thers: Foreign Language (2),
Physical Activity & Health (2), Elective Physical Education (1)

Core Course
Fundamental 9

Color Theory (3)

Concept & Developement (3)
Photography & Imaging (3)

Core Course
Digital Media 9

Digital Marketing (3)
Introduction to digital media (3)

Digital Advertising (3)

College Electives12:To fulfill the 128-credit
graduation requirement, students may either complete
12 credits of college-level electives or take
professional electives offered by the program.

Core Course
Technology 9

Introduction to interactive
programming (3)

Mobile application development

(3)

Interactive design with
multiplayer (3)

Free Electives 18:GE courses, minor and double
major courses can not be free electives and will be
included in the graduation credits within the 18-credit
limit of the required number of credits.

Core Course
Practical 4

Capstone 1(2)

Capstone 11(2)

Professional Electives
34/127

The Theory and Creation of
the Children's Picture Book(2)

Visual Narrative (2)
Motion Design (3)

Visual Communication

)
Animation Effects (3)

Website and mobile app
visual design (2)
Film Production Practice (2)

User Experience
Design (2)

Integrated Application of
Generative Al Tools(2)

Introduction to Artificial
Intelligence (3)

Advanced Photography and
Post-Processing (3)

Virtual Reality
application development
©)
Al-Driven Short Video
& Live Streaming

Augmented Reality
application development (3)

1. Students who have completed only 5 years of high
school must acquire an additional 12 credits before
graduation. DMT only accepts courses from the
College of Human Communication or the College of
Management. 2.University Core 33 + College
Electives 12 + Required 31 + Professional Electives

AREIEE) 34 + Free Electives 18 =128 credits
. Visual Comm. . .
Fundamentals of Visual Applications Short Video Health Reporting
Communication(4)(Col) Project(3)(Col) Production(3)(Col) Skills(3)(Col)

Intercultural and Digital
Communication(3)

Improving the soft power of
media workers through TED

Script Writing (3)

Popular Culture and Media Intercultl_Jrz_iI Comr_nu_mcatlon iife Talks(2) Self-media Design Thinking (2) SIEEST A
Literacy(2) DIl SoUEEss) Creative Storytelling (2) Management(3) (3)
Selected Literary Works(2) Digital Media Planning(3)
SIS LGNS, Customer Management of
Intro to Management(3) Consumer Behaviors (3) Media Influence (2) Social Marketing (3) . . Business Ethics & Social :
Marketing Studies(3) 10D METEEEE) Service Industry Management(3) | Consumer Psychology | Industrial Case Studies (3) SEEUEily Responsibility(3) ML
Management(3) Entrepreneurship(3)

Practices (3)
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