Curriculum map
of Fall 2025 &
Spring 2026

University Core
33

1. Required: Tzu Chi Humanities (2), Chinese Reading and Writing (2), Basic English (2), Programming and Design (2) 2. Electives: A total of 20 credits of General Education including College GE 4 credits 3.Others:
Foreign Language (2), Physical Activity & Health (2), Elective Physical Education (1)

Core Course
Fundamental 9

Color Theory (3)

Concept & Developement (3)
Photography & Imaging(3)

Core Course
Digital Media 9

Introduction to digital media

(3)

Digital Marketing (3)

Digital Advertising (3)

Core Course
Technology 6

Introduction to Unity Game
Design - Using Visual
Scripting and C# (2)(Col)

Mobile Application Design
(2)(Col)

Interactive design with
multiplayer (2)(Col)

1.  Students who have completed only 5 years of high school must
acquire an additional 12 credits before graduation. DMT only
accepts courses from the College of Human Communication or the
College of Management.

2. University Core 33 + Required 28 + Professional Elective 49 +
Free Electives 18 =128 credits

3. Students are required to take 4 credits in College GE (included in
the required 33-credit college core).

Core Course
Practical 4

Capstone I (2)

Capstone 11 (2)

Professional
Elective
49/119

The Theory and Creation of
the Children's Picture Book(2)

Visual Narrative (2)
Motion Design (3)

Visual Communication(2)
Animation Effects (3)

Website and Mobile App
Visual Design (2)
Film Production Practice

(2)

User Experience
Design (2)

Integrated Application of
Generative Al Tools(2)

Introduction to Artificial
Intelligence (3)

Advanced Photography and
Post-Processing (3)

Virtual Reality
application development
)
Game-based Language
Learning(2)

Augmented Reality
Application Design (2)

Applied Artificial
Intelligence
Software(2)

Visual Communication

TED TALK(2)
Digital Media Planning(3)

Fundamentals of Visual Applications Short Video Health Reporting
Communication(4)(Col) Project(3)(Col) Production(3)(Col) Skills(3)(Col)
Creative Storytelling (2) i e
Intercultural and Digital . Improving the soft power SiEl Wntmg (3)
L Intercultural Communication . Self-media . . .
Communication(3) and Digital Societies(3) of media workers through Management(3) Design Thinking (2)  |Screenplay Writing (3)
Selected Literary Works(2) g g

Introduction to Management(3)

Service Industry
Management(3)

Green Marketing(3)

New Media Marketing (3)

Consumer Psychology
Practices (3)

Social Marketing(3)
Industrial Case Studies(3)

Customer
Relationship
Management(3)

Business Ethics and
Social Responsibility(3)

Management of
Innovation and
Entrepreneurship(3)

Practicum Training | (2)

Practicum Training Il (2)
Practicum Training Il (2)

On-Campus
Internship(4)
Off-Campus
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